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OUR VALUE
Impact Through Intent

What we deliver

A product that builds empathy by
understanding user intent, enhancing
the customer experience and driving

business goals.
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How we deliver

Through continuous analysis of user
intent, we turn every conversation into a
human, personalized, and

conversion-oriented experience.



THE PROBLEM
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The customer experience, in a physical environment, is typically positive and empathic.

Lacks Creativity
& Empathy

The online selling
process tends to be
cold and impersonal,
missing the human

touch that builds trust.

1 Misses Real-Time
Intentions

Systems can't detect the actual
intention of the customer, as they
are based on the profile history.

3 Cannot
Personalize Offers
Limited to standard benefits or

transversal promotions, without ability
to negotiate or customize solutions.

2 Fails to
Understand Needs

Unable to demystify complex
differences between product
capabilities or explain
characteristics clearly.

4 Disconnected
Post-Sales

Support often ends at checkout.
Systems are reactive and unable to
assist proactively with ‘how-to’
questions or complex returns.



THE PRODUCT BR///G/_/ T

Sales Agent Powered by Al
01 Emotional Intelligence
The system adapts its response style to match
Real-Time Intent the user's emotional state, ensuring the

Our solution instantly analyzes interaction feels empathetic and personalized.

every input to decode the
user’s true objective.

03

Continuous Context Refinement

By constantly refining the context throughout the
human-Al loop, the platform evolves with every
exchange, optimizing for higher accuracy and
better business outcomes.



THE PRODUCT
Sales Agent Powered by Al

©

Empathic
Understanding and responding
to customer emotions

=8

Rewarding

Creating value for both
parties in every exchange

,

Enlightening

Providing clear, valuable
insights and information

&

Smart

Intelligent responses
that adapt to context

U

Trustworthy
Building confidence
through reliable interactions
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THE PRODUCT
Uses DISC profiles

Assess and communicate with users according
to their DISC profile

From the users’ inputs, assess their DISC
profile and adapt Buddy messages accordingly

This makes the conversation more aligned to
customers’ behaviours
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Democratic
Good listener
Supportive



HOW IT WORKS



HOW IT WORKS
The Customer Journey

PROF &

Calgado

Vertudo Vertudo Sapatilhas e Ténis Botas  Galoch

Jennifer \ 120 Produtos FILTRAR E ORDENAR
35 years 3

Jenn_ifer hqs a wedding this Spring Saldos. . \:fi

and is looking for the shoes that
match her green dress.

Sapatos Slip on Ugg Sapatos Slip on Ugg
B 112006 -

She decides to visit website x o e @
to find the perfect shoes for a bl
Wedd | ng N ” Hello! My mission is to find the right

products for you. What products would you
like to discover today?

Promogao valida de 27/12/2025 a 28/01/2(3&'

loja online e app, limitada ao stock existen q,,
acumuldvel com outros descontos.




HOW IT WORKS
The Customer Journey

FPROF & PROF &

Calgado Calgado

Vertudo Vertudo Sapatilhas e Ténis Botas  Galoc Vertudo Vertudo Sapatilhas e Ténis Botas  Galoct

Real-time persona:

Identify customer needs in real time
through intelligent questioning that
uncovers intent and drives better
outcomes.

120 Produtos FILTRAR E ORDENAR 120 Produtos FILTRAR E ORDENAR

SALDOS SALDOS SALDOS SALDOS
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Sapatos Slip on Ugg Sapatos Slip on Ugg Sapatos Slip on Ugg Sapatos Slip on Ugg

v . 1
Z I'm looking for some new shoes for a wedding.

Hello! My mission is to find the right For shoes, do you prefer a specific type,

products for you. What products would you such as men's or women's? And as for
like to discover today? size, they range from 34 to 46. Any

preference?

I'm looking for some new

+ shoes for a wedding. P +

—




HOW IT WORKS
The Customer Journey

9:27 all T @m 9:27

all T .

FROF & Q O A = FROF & Q O a =

Calgado Calgado

- Vertudo Vertudo Sapatilhas e Tél Galocf Vertudo Vertudo Sapatilhas e Ténis Botas  Galoct
Product recommendations: @ _
. . L | 120 Produtos FILTRAR E ORDENAR
Drive higher order value by . il
intelligently cross-selling relevant | The recommended shoes are ideal for @

i ) weddings, combining elegance and
items and recom mendmg modernity. Four are new, all in size 36. = -
Have any caught your eye?
Com plementa ry pr’od UCtS . This shoes has a classic feel. A stylish bag
can make all the difference. See how they
look together:

Add to cart

Ignore




HOW IT WORKS
The Customer Journey
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Product explanation and
comparison:

Clearly explains product features and @ @

120 Produtos FILTRAR E ORDENAR 120 Produtos FILTRAR E ORDENAR

benefits while enabling customers to =
easily compare options, specifications,
and pricing—supporting more | PROF AG6 Burgundy Shoes |

confident purchase decisions. i i s pltal e

PROF | Suede g N
160,00€ - 125,00€

>

,‘7

N

Suede Suede
W Addto Cart

169,00€ - 125,00€ 169,00€ - 125,00€

<
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7 Add to Cart 7 Add to Cart




HOW IT WORKS
The Customer Journey
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Offer negotiation:

Support customers by intelligently
presenting available offers and
incentives to drive conversions.

120 Produtos FILTRAR E ORDENAR

Enjoy this discount on your next purchase!

10% discount on
your purchase!

AS10SALE
P Copy code

and enjoy a 10% discount on your first
Not valid in conjunction with ot




HOW IT WORKS
The Customer Journey
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Post-purchase support:
Ensure a seamless post-purchase
experience by assisting customers
with delivery and order-related
questions. ¥

120 Produtos FILTRAR E ORDENAR 120 Produtos FILTRAR E ORDENAR

SALDOS SALDOS SALDOS SALDOS

When is my order expected to arrive?
Good news! It has already left the
warehouse and should arrive tomorrow

Sapatos Slip on Ugg f)pa s between 9:00 a.m. and 1:00 p.m.
« HEE 1200¢ o

P Order Confirmed 17 Nov, 13:45
Order placed and confirmed

Do | want to return the shoes | bought? Shipping 17 Nov, 17:45
The return request can be initiated in your Ordegblaced andiconfirmed
customer area in the online shop. If you Transit 18 Nov, 11:00
need further assistance, | am here to help! Order placed and confirmed

Sent to customer 19 Nov, 10:30
® Exchanges & Returns 7 Order placed and confirmed

>




HOW IT WORKS
The Customer Journey

Search by photo

Customers can upload an image and
instantly discover similar products
from the catalog, making product
discovery faster and more intuitive.

FPROF &

Calgado

Vertudo Vertudo Sapatilhas e Ténis Botas  Galoc

120 Produtos

SALDOS

FILTRAR E ORDENAR

SALDOS

PROF &

Calgado

Vertudo Vertudo Sapatilhas e Ténis Botas  Galoct
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The recommended shoes are ideal for
weddings, combining elegance and
modernity. Have any caught your eye?




HOW IT WORKS
The Customer Journey
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Voice interaction:

Enable voice-based interactions that
allow customers to receive
personalized product
recommendations, pre- and
post-purchase support, and negotiate
directly with an Al-powered sales
agent.

120 Produtos FILTRAR E ORDENAR

9 @ B | Voice Mode X

+ Y whotyouarc ookingror,. B>




Buddy Stats A Conversations Engagement Accounts

Select date range Account

Unique Users Conversations Started Successful Conversations Average time per conversation Conversations with Recommendations

36,669 4,107.4 00:00:18 14,663

~~- #Conversations triggered #Distinct Users

25K 5K 7.5K 10K 12.5K 15K @ Success Convers. Unsuccessful Co.

I #Conversations where Helper supported

npare total convers iggere 3 > . See which Bud res drive the most interactions and outcomes across
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Product feed catalog from an XML file
JavaScript code snippets that can be
or APl integration (similar to a Google

implemented via Google Tag Manager.
Merchant Center or Meta Ads feed).
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Our Foundation and Market Reach BRIGHT

FOUNDING TEAM

Tiago Coelho Jorge Teixeira Luis Sllva

VERTICALS | INDUSTRIES

BRIGHT BRIGHT BRIGHT BRIGHT BRIGH

FACTORY PLAY SOCIALS
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Vertical Leadership & Sector Expertise

Vera Maia Luis Silva Ricardo Ribeiro
BRIGHT BRIGHT BRIGH
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Research, Development & Innovation (R&D) BRIGHT

Carlos Soares Isabel Paiva Sousa Rebecca Gonzalez Rui Sousa Silva

Artificial Negotiation Compliance Language
Intelligence & Dialogs & Ethics & Linguists



e This document contains confidential and proprietary
information related to BrightGroup, BrightFactory,
BrightStore, BrightPlay & BrightFS.

e Its content is strictly confidential and intended solely for the
recipient.

e Any disclosure, distribution, or reproduction of this
document, in whole or in part, without explicit authorization
is strictly prohibited.

e Unauthorized use or dissemination may result in legal
and/or disciplinary action.

e \We appreciate your cooperation in maintaining the
confidentiality of this information.
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CEO BrightStore

vera.maia@brightstore.ai
(+351) 968 050 862

Thank you!
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